
Issues Facing Industry in USA 

Jacqueline Southee, US Liaison 



Current issues for the food industry 

ÅChanging demographics 

ÅEvolving consumer demands 

ÅIncreasing legislation 

 



Companies Under Pressure 

άThe top 25 food manufacturers in the US have grown revenue 
ŀǘ мΦу҈ ŎƻƳǇŀǊŜ ǘƻ ǘƘŜ мр҈ ƎǊƻǿǘƘ ƻŦ ǎƳŀƭƭŜǊ ŎƻƳǇŀƴƛŜǎέ  

 
Source: Big Food in Trouble, ATKearney, August 2016  



ÅAging population ñThe Boomersò 
ÅLess buying power 

ÅHealth more vulnerable 

ÅInterest in foods with added benefit 

ÅIncreasing in ñThe Millennialsò  
ÅHigh purchasing Power 

ÅGreater value on new drivers  

ÅUse Social media, mobile apps and  

   digital sources for information 

 
 

 

Challenges of the demographics 



The millenial consumer 

 

ÅChange in lifestyle 
o Living smaller/ shopping local  

ÅChange in eating habits 
o More Snacking/ Specialty foods 

ÅDemand for transparency 
o Interested in value, sustainability and feel good factors 

ÅSuspicious of the corporate culture 

 

 
 

 

 



Change in shopping habits 

 

More men shopping 
Shopping at different outlets 

Looking for clean natural foods 

Label conscious 
 

Demands for organic food 

Concern or mistrust of technology 



Looking for real food 

 

 

 

 

Customers moving from the Center to the Perimeter of store 



  

Acquisitions to maintain market share 

Adds an organic product 

to the traditional brand  

Expands the product line of to 

the perimeter of the store  by 

including ñFreshò produce  

Allows an opportunity 

for innovation  



Increase in E-commerce 

Demands innovation in packaging 

Smaller and portable  

Increase in buying food online 

Allow opportunity for smaller companies 

Traditional companies need to adjust 

34% of millennial buying food online 



Confusion on Health Issues 

 


